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Guam’s Social Marketing  
Campaign on  

Suicide Prevention 



Where America’s Day Begins 



Strategic Prevention Framework 
Our Guide to Success 



Keep your campaign data-driven, to make sure that the PSA 
message is appropriate, timely and culturally relevant. 



A Profile of Suicide on Guam 

Suicide Mortality 

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Crude death rate 18.7 14.2 14.1 12.8 10.2 17.8 11.4 16.5 18.9 18.9 19.5 18.8 15.6
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Crude suicide death rate, 2000-2012 



A Profile of Suicide on Guam 

Suicide Mortality 



0-19 20-29 30-39 40-49 50-59 60+

Suicide Deaths 66 118 64 43 21 8
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Cumulative suicide deaths by age, Guam 2000-2012 

A Profile of Suicide on Guam 

Suicide Mortality 



A Profile of Suicide on Guam 

Suicide Mortality 
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A Profile of Suicide on Guam 

• Higher rate for attempts – Females  

• Higher rate for completion – Males  

 



A Profile of Suicide on Guam 

Home 
78% 

Jungle/Boonies 
17% 

Other 
5% 

Site os Suicide, Guam 2008 - 2012 



Who are involved? 
• Mobilizing community stakeholders 



Garrett Lee Smith 
Memorial Act Grant: FY 
2008 - 2011 

Strengthen data collection,  

 analysis and reporting; 
 

Build workforce capacity; 
 

Build community awareness; 
 

Implement prevention programs that work. 



Garrett Lee Smith 
Memorial Act Grant: 
2013 - 2015 

Additional Goals: 

Strengthen local pool of  

 community gatekeepers 
 

Promote knowledge and access to local Crisis 
Hotline and National Suicide Prevention Lifeline  
 

Increase access to local GBHWC services by those 
at risk 







Production of Culturally 
Relevant Materials 

in English in Chamorro in Chuukese 



Maximizing Exposure 

 



Maximizing Exposure 

 



Maximizing Exposure 

 



Maximizing Exposure 

 



Exposure beyond Media:  
Community Partnerships and Leveraging 

Funding Opportunities 



Maximize your media buy, based on your target audience. 



Continue to build partnerships with other community groups, 
agencies and even private organizations. 



Be creative and consistent in using non-traditional media 



What We’ve Learned  

 Being data- and community-
driven is key. 



What We’ve Learned  

 The campaign must have a 
consistent, clear and direct call to 
action. 



What We’ve Learned  

 Hope is contagious.  



What We’ve Learned  

 Maximize your exposure. 



What We’ve Learned  

 Survivor testimonials give the 
campaign the greatest impact 



What We’ve Learned  

 Always provide safe messages 



Guam Behavioral Health and Wellness Center 

Prevention & Training Branch 

790 Gov. Carlos G. Camacho Road Tamuning, Guam 96913 

Phone: (671) 477-9079 ~ 9083 Fax: (671) 477-9076 

Website:  www.peaceguam.org 

Facebook: FocusonLifeGuam YouTube: PEACEGuam 


