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Agenda: What We’ll Talk About

• Background on family services
• Enlisting support of family members
• Case study: Working with parents
• Case study: Tracking results



Background

Reasons for Involvement
• Parents are told to be involved
• Financial impact of a college 

education
• Technology makes communication 

easy
• Students initiate involvement



Partnering with Parents
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Theory behind parent 
involvement

• Skeptics cite Tinto, 
Chickering, et al

• Recent student 
development 
theory makes a 
case for parent 
involvement

• Cultural issues 
support family 
involvement



Background

Parents Greatest Concerns
• Health & Safety 22.7%
• Academics 19.8%
• Career Planning 18.0%
• Finances 13.9%
• Personal Relationships 7.0%
• Involvement Oppor. 2.3%
• Other/none 16.1%



When do we need parents?

• Physical health
• Mental health
• Finances



• Reinforcement of our messages
• Just-in-time messages
• Added value to our messages

Why work with parents?



Parents and Mental Health 

Parents are the best 
source for

• Knowing the 
student’s history

• Knowing the 
family history

• Providing just-in- 
time information



How Can You Work with Parents?

U of M’s philosophy of working with parents
The University of Minnesota Parent Program 

provides communication between the University 
and parents of our students in order to 

• support student success, 
• generate goodwill for the University, 
• and promote an appropriate role for parents within 

the campus community. 



How Can You Work with 
Parents?

Parent outcomes
Families contribute to student success by 

– Understanding the student experience and knowing 
about resources available at the University of 
Minnesota.

– Supporting the University’s goals for student 
development outcomes 

– Knowing when to step in to help their student and 
when to empower their student to take responsibility 

– Developing an affinity for the University of Minnesota 



Working with Parents

Parent initiatives related to mental health
– Quarterly newsletter includes Q & A article written by 

counselor
– Adjustment issues discussed at Parent Orientation
– Biweekly listserv includes reminders of resources, what’s 

“normal”
– Response to parent e-mail and phone questions
– Online “Workshop for Parents” on Mental Health and the 

College Student



Working with Parents



Working with Parents

Results of parents’ 
mental health 
workshop

• 1,000 hits on website 
in first 2-1/2 weeks

• About 4,000 hits in the 
first year

• Increase in parent 
questions re: mental 
health (5 in all of 
2004-05; 7 in 
December 2005)



Working with Parents

Continuing interest in workshop
– October 2007

• Mental health main page: 222 unique hits, 510 pageviews 
(includes the same people going to the page more than 
once.)

• Numbers for the entire workshop spiked on these days:
– Oct. 2: 128 unique hits
– Oct. 3: 91 unique hits
– Oct. 5: 122 unique hits
– Oct. 23: 132 unique hits

• Campus Safety Part 1 was the most popular video for the 
month of October with 178 unique hits.



Working with Parents

How do the numbers relate to total 
University Parent Web site use?
– October 2007

• University Parent Web site: 3,619 unique hits, 
5,078 pageviews

• Mental health site: 222 unique hits, 510 pageviews
• Mental health site received 6 percent of number of 

Parent unique hits; 10 percent of number of 
pageviews



Partnering on Campus



Goals for Working with Parents

• Destigmatize mental health conditions
• Promote resources
• Advocate for students to check in, get 

assistance, watch out for one another



Sum It Up!

• Parents and family members have a 
legitimate interest in their student’s college 
experience

• It’s helpful to parents if we explain how we 
work with students on mental health 
conditions

• They will support and reinforce our 
messages to students when they know 
what we’re saying and why we’re saying it



Contact Information

Marjorie Savage
Parent Program Director
University of Minnesota
Phone: 612-626-9291, e-mail: mbsavage@umn.edu

Web site: www.parent.umn.edu

mailto:mbsavage@umn.edu
http://www.parent.umn.edu/


Discussion

• Who are the families of your 
students?

• How can the families of your students 
support your mental health 
messages? How can they be helpful?

• How can you partner with family 
members?
– Who on campus (or off) can get the 

word to your families?
– What overall messages do you want 

families to receive?
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