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Tools, Strategies and resources to develop, disseminate, and 
evaluation your own Suicide Prevention Media Campaign

After Today
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• Identify goals and learning outcomes

Campaign Development

Reduce stigma by normalizing emotions
Educate about the warning signs of suicide
Encourage helping and help seeking behaviors
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Campaign Development

• Form a team
Academic Departments: Art, Graphic Design, Marketing, etc
Faculty/Administrator: Coordination & editing
Students: Content development
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Campaign Development

• Form a team
Academic Departments: Art, Graphic Design, Marketing, etc
Faculty/Administrator: Coordination & editing
Students: Content development

• Educate your team about the issue
Provide examples-webpages, posters, campaigns, etc
Share local, national, and university data
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Campaign Development
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Campaign Development
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Campaign Development: 
Focus Group Content & Materials

Focus Groups: Round 1- Content

SJUOK? Campaign
• What do you think of the Name and 

Tagline for the Project?
• Show the three taglines, SJU HOPE, SJU 

SM:)LE, SJUOK
• What thoughts do you have of the 

emotions in the various characters
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Campaign Development: 
Focus Group Content & Materials

Focus Groups: Round 2- Materials

Hats, Keychains, T-Shirts
• I have a picture of a flat brim hat and a sample of a 

rounded brim hat….
• I have pictures of three types of logo…

Which of the following do you prefer? (Vote)
• Individual characters? All characters?
• Which design of all the characters?
• Open discussion why did you like and dislike about 

option one? Option 2? 
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Campaign Development: 
Focus Group Content & Materials

Various Student Groups
• Resident Assistants
• Orientation Leaders
• RISE Network
• SPECTRUM
• Student Veterans
• Student Leaders

(record and have focus groups transcribed) 
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Posters
High traffic Areas

Campaign Dissemination

Movable Signs
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Step & Repeat at events

Campaign Dissemination

Yard Signs
Banners
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Campaign Dissemination: 
Campus News Paper and Social Media 

St. John’s Torch-Student Newspaper
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Campaign Dissemination: 
Integration into Events

Campus Connect Gatekeeper 
Program

Annual Suicide Prevention 
Awareness Event & Walk

Over 2000 students 
participated since 2015

Over XXX students trained 
since 2015
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Campaign Dissemination: 
Integration into Events

University Student Portal
New Student Orientation: 

Interactive Peer Theater Playbill
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Campaign Dissemination: 
Integration into Events

Collaboration with Dinning ServicesTabling:  Stand alone and at events (i.e, 
stress free, wellness fairs, etc)
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Campaign Dissemination: 
Integration into Events

Residence Assistant ProgrammingAthletic  Events
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Campaign Dissemination

Over 2800 downloads
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Evaluation Methods

Short Quick Surveys: Tabling 
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Evaluation Methods

Student Portal Pop-Up Polls
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Evaluation Results

81.5%

84.9%

92.8%

MySJUOK? Poll SJUOK? Walk Tabling

Have you heard of the SJUOK? campaign? 
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Evaluation Results

85.7%

95.3%

MySJUOK? Poll Tabling

Have you seen these characters?
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Evaluation Results

24.6% 23.8%

55.6% 55.4%

62.9%

46.7%

64.2%

56.1%

I am more comfortable talking about my
emotions

My conversations with others about mental
health concerns increased

I feel the SJU community if more accepting
of a range of emotions

I feel the SJU community is more accepting
of mental health issues

MySJUOK? Poll Tabling
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Evaluation Results

55.6%

29.9%

36.8%

47.6%

76.0%

49.8%

56.7%

67.9%

I am more aware of mental health services
on campus

I am more likely to seek mental health
services

I am more knowledgeable of the warning
signs of suicide

I am aware of suicide prevention hotlines
(i.e., Suicide Prevention Lifeline, NYC Well,

Crisis Text Line)

MySJUOK? Poll Tabling
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• Listen to students
• Learning outcomes
• Get messages across thru various media
• Campaign does not appeal to everyone Create 

student specific programs
• Focus group and focus group more
• Evaluation-Healthy Minds Study

Lessons Learned
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Resources and Materials: 
YouOK? Campaign

www.youokcampaign.com

http://www.youokcampaign.com/
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Resources and Materials: 
YouOK? Campaign
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END OF PRESENTATION
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Team Effort
• Rebecca Booker, Idalea Cinquemani, 

Benjammin Hunt, Elizabeth Kohler, 
Michael LaGuttuta

• Professor Aaris Sherin

• Ruth DeRosa, Hannah Artiles-Stravers

• Scott Wallick

• Christine Vuolo, Nora Gerardi, Faith  
Doughty, Hara Stephanou

• Dot Schmit, Robert Tringone, Keva Hall, 
Lauren Appio, Pei-Han Cheng, Indiana 
Buttenwieser, Erin Ryan

• Kathryn Hutchinson
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Contact Information 
Luis G. Manzo, Ph.D.

Executive Director, Student Wellness and Assessment
manzol@stjohns.edu

718-990-6911

mailto:manzol@stjohns.edu
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Contact Information

Luis G. Manzo, Ph.D.
Executive Director, Student Wellness and 

Assessment
manzol@stjohns.edu
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mailto:manzol@stjohns.edu
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